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ABSTRACT 

The career exploration program for grades 9 through 
10, as part of a comprehensive K through 10 career development 
program, attempts to develop an awareness of and appreciation for 
vork, extend knowledge of the variety of career opportunities, and 
provide experiences in career areas of individual interest. The 
document, a collection of materials consisting of student learning 
experience packets and selected sample forms, is designed to 
introduce the students to careers in radio and television program 
production. The introduction defines the career area and offers a 
suggested time table. The learning activities are organized according 
to objectives, activities, and resources and cover the areas of: 
introductory procedures, job analysis, job application, job interview 
and selection, simulation for radio show production 
(writers-reporters, announcers, technicians, public relations 
personnel, directors, and producers) , television program production 
(writers-reporters, announcers and actors, public relations and sales 
personnel, technicians, executives, and craftsmen) , and suggested 
evaluation techniques. The appendix includes: job description forms,' 
letter of application instructions, employment application forms, a 
glossary of informational and news programing terms, a camera-use 
evaluation form, and television programing evaluation forms. (JB) 
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CAREER DEVELOPMENT 



The Career SevelopMnt Program responds to the needs of students » tax* 
payers, and enqployers for the public schools to provide personal, social, 
and economic relevance in the educational process* It is an integral part 
of the educational process essential to the development of all students. 

The Career Developasnt components, which are Career Motivation (K-6), 
Career Orientation (7-8) and Career Exploration (9-10), develop an awareness 
and appreciation for work, extend knowledge of the variety of career oppor- 
tunities > and provide e^eriences in career areas of individual Internist. 
These goals are accomplished through a curriculum based on pupil activities 
involving sijaalation, role playing, and individual investigation-s These 
activities require that administrators and teachers develop a new level of 
working relationships with community resources such as public institutions, 
business, labor, and industry. 

Every individual's right to learn what he or she needs in order to be 
a producing, participating member of society is a fundamental responsibility 
of education^ Each individual also has a j^ight to self -fulfillment. Career 
Develppiaent, presented as inseparable elements inherent within every level 
and subject area of the school curriculum, provides each student with the 
skills and insights to recognize and pursue goals of personal significance. 
As a result of this program students will increase their abilities to sake 
well-informed and experience -based decisions related to their personal life, 
school progrfiim, emd career selection. 

Donald R. Waldrip, Super irrfendent 
Cincinnati Public Schools 
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CAREER EXPLORATION 



Career Exploration is the 9th and 10th grade coorponent Of the Career 

Development Program. Its primary goal is to provide experiences related to 

career areas chosen by the student. Focus is on the student's perception of 

himself or herself in relation to the real world of career opportunities. 

Es^hasis is on individualized and personalized activities and exi)erience8 • 
The student chooses and studies a specific career area using ikills and 

insights gained in earlier parts of the Career Development Program. Students 
explore occupations within the chosen area with particular attention to those 
most closely related to their own needs, interests, and abilities-. They will 
experience some of the satisfactions, opportunities, limitations and frustra** 
tions peculiar to the various occupations. 

Career Exploration is planned as the culmination of the Career Develop- 
ment Program* Successful exploratory experiences will enable the student to 
formulate and refine realistic and personally meaningful career goals* These 
experiences will also provide a basis for planning a course of studies in the 
nth and 12th grades (and beyond) pursuing career goals* 

Stanley A./M^sh 
Administr/five Assistant to 
the Superintendent 
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FOREWORD 



This aanu&l is one of a series produced by the Cincinnati Public 
Schools as a part of a project designed to provide Career Exploration 
for students in grades 9 &nd 10. ' 

It is designed to provide activities and Infomation about a Group 
Work Trait that will provide a more in-depth study than presented in 
Career Orientation in grades 7 and 8. 

This is a tentative guide and has been developed for the purpose 
of field testing and revising based upon feedback from participating 
teachers. 
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RADIO AND TEIfVISION PROGRAM PRODUCTIOM 



INTRODUCTION 

The students in this quarter course can folloir a sequence of 
specific Job related actiYities vhich should result in the produc- 
tion of radio and television programing originated by the students. * 
Upon coiq>letion of the course, each student should have had the 
opportunity to; 

A. Analyze ceveral specific occupations of interest to hia trtm 
five different Job clusters in radio and television produc- 
tion: writing, announcing, technical engineering, sales and 
promotion, and directing-producing. 

B. Make a decision as to which Job in the class radlo-t\r 
production he wishes to apply for and eventually perfom. 

C. Perform Job related tasks in producing a simulated radio 
show and a video tape for the career exploration class. 

D. Be behavlorally evaluated as to cooopletion of specific Job 
related tasks considering cognitive (knowledge), affective 
(attitude) aiKl psycho-motor ("doing") facets. 

Note: !nie course outline is flexible and open to any changes which 
become necessary. 



SUQGESTED TIME TABI£ 



Introductory objectives and activities 3 days 



Job analysis 


3 days 


Deciding upon and applying for a Job 
(in the classroom project) 


1 day 


Job interview and Job placement 


1 day 


Simultaneous activities for production 
of a simulated radio show 


3 weeks 


A. Writers* objectives and activities 

B. Announcers* 

C. Technicians* 

D. Public Relations and Sales' 


Time alloted for pre- 
paration of activities 
will vary with Job 
groups. Make sure 
executives inform all 
workers of production 
deadlines. The acttial 
day to day production 
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£« Executives* of the show could be 

^ set up for 1 veek of 

the 3 veek period. 

Sinultaneous activities for production 

of a video tape using a television 

oriented foraat 3 weeks 
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VI* Suggested £val\iatlon Techniques ^ 

k. Have individual checklists for coq^^letion of Job duties 

B. "fttycheck"; start all employees at base salary 

1. Give Merit pay increases over base for tlBe spent after 
school or taking on additional Jobs 

2. Can be given at 2 week intervals 

C. Qq>lcyee evaluation fom (perhaps at aidterm) 

D. At end of course the student could receive a IfJtter of recbm- 
»endation-<* short paragraph ftroa the teacher « 
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VII. AFFERDn 

A. Job DeieriptioQ • • • 32 

B. Letter of Application 33 

C. Application for Bq^loynent • • • 3^^ 

D. Texma Pertinent to Infoxwetioml 

& Neve VrognM •••••••••36 

£• Studiy Queetione for T^V^ Evelmtion 

Uae of the Cemere 38 

Evaluation Forme 39 
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A. JOB DESCRIPIIOH: Wrlte-m> 



1. Job Title 



2. List or short pcuragraph explaining Job duties 



3. Educational requirements and/or aanual skills needed 



k. Experience necessazy? If so, how mach? 



5. Salary and pronotioual possibilities stated 



6. Possible places of eoploysMnt 



7. Any unusual requirements for this Job? 



8. Briefly note vfaat is most pleasing about the Job 
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B« THE LETTER OP APPLICATION 



PARAGRAHi ONE: 

PARAGRAPH TWO: 
PARAGRAPH THREE: 

PARAGRAPH FOUR: 



State specifically the purpose of the letter; 
making an application for a particxaar Job; 
and asking questions about the Job* 

Tell your qualifications for the Job; education ^ 
training ^ expeii'ience^ special abilities* 

Naae and give the complete address of persons 
ifho will be vllling to recoHiend you your 
character and ability* 

Offer to aake a^ personal interview if it is 
convenient to the e«ployer« Add your telephone 
nunber if the Job is in your city* 



THE BUSINESS LETTER FORM: 



Costa Brothers 

lk2 Mlllburn Avenue 

Canden 7 9 New Jersey 



HEADING 



INSIDE ADDRESS 



6 Evergwen Terrace 
Maplewood^ New Jersey 
February 19, I96I 



Gentlemen: 



SALUATION 



BODY 



COMPLIMENTARy CLOSE 
SIGNATURE 



Sincerely yours ^ 
James E* Dodsworth 
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C. APPLICATION PQR EMPIOYMOrT Date ' 19^ 

Social 

M«e Security 

Last first Middle l(uirt>er 



Address T^lei*ione Nuaber 

For what kind of position are you applying? 



Age Date of Birth Height Weight Sex 

Do you have any health or physical problems? Maae then 



Are you a U.S. citizen? ^ Can you drive a car? 

Have you ever been arrested? (Give detail?) ^ 



• 

What athletic, social, or other organizations do you belong to? ^ 



What kind of work experience have you had? 



Raae of Company 


What vas yotir Job? 


Weekly 
Earnings 


How Many 
weeks did 

you v^rk? 


Why did 

you 

leave? 
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In vhat school subjects do you do your best work? 



What subjects do you find the most difficult? 



References (Do not list relatives) 


< 


Business References (Former boss, supervisor. 


etc. vho know your work^ 


Name 


Address 


1. 




Position 


Name 


Address 


2. 




Position 






Personal and Cheiracter References 




Name ^ 


Address 


1. 




Position 


Name 


Address 


2. 




Position 
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D. TERMS PERTINENT TO INFORMATIONAL AND NEWS PROGRAMS 



"Actuality" - Live pictures cmd rej>orting which ccane into the home while 
an event is taking place; for instance, nauguration, political conven- 
tion. 

Alleged • Stated as a fact, but without proof. Reporters 6tre especicaiy 
careful to insert it in making a statement that might bring action for 
libel against them; as, "it is alleged that he took $100 from the till." 

It is felt in some circles - As authority for newsworthy opinion, this 
phrase is only as good as the reporter using it. The opinions might be 
those of his cronies. 

No Comment - Often said in answer to isipertinent questions. Otherwise, 
the reason for not replying will usually be given. 

The "Press" - Term includes newspapers, magazines, radio and television. 

On good authority - When this is said, the source of the report is us- 
ually a government official highly placed, who wants his views about a 
situation given to the public, but does not want responsibility of giving 
them to the press as coming from him. 

A press conference - Anyone in the public eye may call a press conference 
to give important news; chairman of a congressional committee, a presi- 
dential camdldate, etc. Reporters attend because the news is likely to 
be important. 

Primg Time - Usually the evening hours between 7:30 andUtOO p.m., EST. 

Sustaining program - An unsponsored program. The network and the local 
stations get money from sponsored programs - none from sustaining pro- 
grams, which however, cost them money. Many of them Instead buy a film 
and sell it loceaiy and so make money. It is usually far inferior to the 
sustaining program. 

An imconflnned report - No reliable newsman will report evexy rumor he 
hears - only those which he believes to be true, though he has no abso- 
lute proof, and then he labels it rumor or xmconflrmed report. Riunors 
are rifle in most capltols. 

Editorializing - Expressing an opinion - one*s opinion or the station's. 
It is usually an \anvarylng point of view and sometimes is expressed 
insistently. The reason for questioning it is that the niunber of TV 
channels and radio frequencies is limited. In some localities, the one 
radio station, the one television station, and the one newspaper serving 
the area are owned by the same people - which would give inordinate 
influence to one point of view. 



36 42 



A nevscast - A report of faces - events; not of the newsman's opinions 
or analysis. However, though factual, it can reflect bias and affect 
public opinion by its otoissions, by its giving amount of time and 
position to different times. 

Mews commentary or analysis - If it is to be valuable, the comment or 
amalysis should be given by a person of large knowledge of history, 
political science, economics, etc.; and unassailable integrity. Its 
worth depends on the character and knowledge of the analyst. 

Sensationalism - Playing up the violent, the unexpected, though it has 
little importance. 
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E. STUDY QUESTIONS FOR TELEVISION EVALUATION USE OP THE CAMERA 
Name of Program: 

!• Were there any close-up shorts? 

What was the effect created? 

2. What effects were created by high shorts? 

3. What effects were created by low shots? 

U. Was a series of short shots used? 

Why? 

5. How important were music and setting to the total effect? 



e 



•^B 44 



F. EVALUATION FORMS FOR EVAUJATING TELEVISION AND RADIO SHOWS 
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TELEVISION EVALUATION FORM 



Program: Title Station 

Type Date 

Generatl Rating 

!• Briefly describe action of the program: 



2. What was your opinion of the pro.^am? Why? 



3« Have you ever watched this program before? 



U. Do you intend to watch it again? 



5. Write s\jggestion3 for improving this show. (Consider age group 
appropriateness . ) 



ERLC 
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PhRSONALITY PROGRAMS EVALUATION 



Name of show 



!• What personality traits makes his/her show a success? 



2. Does he have command of the show? 



3, Does the show include a variety of entertainment? 



k. Does T,V. lend itself to spontaneous expression rather than rehearsed 
activity? 



ERLC 



COMEDY SHOWS EVALUATION 

Naae of show 



1. Is the show slapstick, situation comedy, or dialogue? 

2. Does the program present false views of life?- 



3. Did the program seem new and fresh or was it merely a rearrangement 
of worn-out material? 



U« l8 the humor wholesome rather than directed at persons or groups who 
might be hurt by it? 



5. Does the comedy help you to see the humorous side of everyday life? 



6. Does it make fun of one's religion, race, nationeLLity or misforttine? 



FAMILY SHOW 



N6ime of show 



!• Briefly state plot of the show« 



2. Is this typically American? Why? 



3« Give examples of what you considered to be typical personalities portrayed 
in the show* 



km Compare economic status portrayed to that of a typical American family* 



5« Compare values towetrd life to that of a typical American family* 



6. What is a typical American family? 
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WESTE31N SHOWS 



Naine of show 



1. What was the conflict? 



2. Do you think the "West" was really like that? Why or why not? 



3. What was typical about the good guy? bad guy? "side kick"? 



k. What was the moral (if there was one) ? 



er|c 
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COPS AND ROBBERS 



Raae of show 



1. Did this show contain conflicts between forces? What were they? 



2. What devices were used to arouse eaiotions? 



3. To what life values does this show appeaO.? 
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SOAP opm^s ( sbrials ) 



Name of show 



1« What makes this serial **work**T 



2« How are these serials alike? Listi 



3, How are these serials different? 



km What do you like in general about them? 



5* What don't you like in general about them? 



6« Does the writer intend to impart ideas, information, or emotion? 
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NEWS, WEATHSt, AND SPORTS 
1. Does the program assune that the audience has average intelligence 7 



2. Are enough details given for forming a sound opinion? 



3* On controversial questions, are all sides presented fairly? 



a* Is source information given? 

b« When prominent people are quoted on controversial subjects, have they 
been chosen to represent different opinions? 



k. Though the words of a broadcast give only facts, do the newscaster's facial 
expressions, gestures, tone of voice, etc, supply biased comment I 
(Communicate this idea to the announcers.) 



3* Should commentators be allowed to harangue, to plead, to urge courses of 
action, to set themselves up as authorities on important discussions of the 
day? (iSxecutives, announcers, and writers should be in accord with station 
policy here#) 



6. What techniques are used to increase interest (pictures, several news casters, 
change of location)? 

7. To what extent was this a news report and to what extent was it a news 
analysis? 
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Najne of show 



GAME PROGRAMS 



!• What are the characteristics of the game show. Use your choice for 
reference . 



2» How are comedy and suspense used in the show? 



3» How does the program afford to give away such expensive products? 



k. Are game shows "rigged"? 
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Name of show 



CARTOON SHOWS 



1« Describe the principal cheuracter/s personality? 



2. is it funny? Why? 



3* Is the program a continued story? 



U« Are the adventures outlandish or for ordinary people? 
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Product 



COMMERCI/VLS 



1« What does the coaunerclal prove? 
What does the conunerclal assert? 



2« Does the conunerclal appeal to emotions? Which ones? 



3« Does the commercial depend on r.epetition to induce purchasing? 



k. Does the commercial employ gobbledy gook - pseudo-scientific terms which 
sbund impressive y but mean nothing? Give examples. 



5« Does the commercial tie in to the program itself? 



6« What would be the most appropriate time to show this commercial? 



7. At whom is the commercial aimed ( children » adults ^ everyone)? 



8« Are the language and music appropriate? Why or why not? 



9« Do you think the commercial would cause you to purchase the product? 
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